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Initial idea (Action Plan):
- campaign in non-EU countries

- To aware large public (including citizens, families, children at school etc.) on:
- Responsible ownership practices
- Need of identification and vaccination of dogs
- Rabies and other zoonotic disease risks to the human health
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 Overall Objective

*To limit dog abandon [main source] by 

making the dog owners aware of their 
responsibilities in the interests of both dogs 
(animal welfare aspects) and the wider 
community (public security and health aspects).
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 Call for tender launched on 5 June 2015:

• Put online on the OIE website
• Sent to a list of Agencies known to OIE

 Four Agencies applies
 Selection process based on a grid of criteria
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Stray Dog Awareness Campaign

• A new communication 
approach (dark campaigns have 
been done before!)

• Good understanding of the 
‘authors’ of the Campaign (OIE 
+ VS  institutional look)

• Enhance “responsible 
ownership” rather than 
pointing “bad owners”.

• Cultivating a feeling of 
pride. 

call for tender to recruit a Communication Agency
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Stray Dog Awareness Campaign

Country information / consultation

 In general sessions; in OIE regional Conference
 In several conference / meetigs
Meetings of the Platform Steering Group
 Side event to the OIE seminar for FP on AW 

(Georgia, October 2015)
 Feed-back:
• Very positive on the Campaign
• More focus on identification
• Budget issues

‘Campaign Package’ in English?  Decision to translate the 
Package in national languages (8)



Indicative Calendar
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 To assist with printing + delivering
(estimation needed)
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Additional support?



Stray Dog Awareness Campaign

 Poster A3, using 150 g Paper
 Advertising displays material 

(press Ad, bus, bus stop)
(depends locally)

 Press Release 4 pages A4 (without binding), quadri
format using 90 g paper. One Staple top left

 Radio capsules 1 page A4, quadri format using 90 g paper
 Children Game Book 24 pages A4, quadri format using 150

g paper
 Leaflet on good dog ownership 

practices
8 pages A5 using 90 g paper

 Questionnaire on responsible 
dog acquisition

287*200 using 90 g paper

 Teacher Guide 13 pages A4 (landscape orientation) using
a 90 g paper

Additional support?



Stray Dog Awareness Campaign

 The Campaign is not mandatory
(will depend on country priorities, 
budget, available HR)

If budget issues, options:
- Phased Campaign
- Selection of some products
- E-campaign

Note bene



Thank you for your attention


