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Stray Dog Awareness Campaign

Initial idea (Action Plan):
- campaign in non-EU countries
- To aware large public (including citizens, families, children at school etc.) on:
- Responsible ownership practices
- Need of identification and vaccination of dogs
- Rabies and other zoonotic disease risks to the human health
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Stray Dog Awareness Campaign

» Overall Objective

To limit dog abandon [main source] by

making the dog owners aware of their
responsibilities in the interests of both dogs
(animal welfare aspects) and the wider
community (public security and health aspects).



OIE Awareness Campaign on Stray Dog
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Stray Dog Awareness Campaign

 Call for tender launched on 5 June 2015:

* Putonline on the OIE website
* Sentto alist of Agencies known to OIE

1 Four Agencies applies
[ Selection process based on a grid of criteria



This dog will bring you
10 years of love...

Are you ready
to take him in




BEFORE,

HE HAD A HOME.

EVERY DAY,
MORE THAN 1000 DOGS
ARE BEING ABANDONED

BE A RESPONSIBLE DOG OWNER
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Stray Dog Awareness Campaign

call for tender to recruit a Communication Agency

" 4 *v/ YOU CAN TH.L HIM ANYTHING...
' ... EXCEPT GOODBYE.

* A new communication
approach (dark campaigns have
been done before!)

* Good understanding of the
‘authors’ of the Campaign (OIE
+ VS = institutional look)

* Enhance “responsible
ownership” rather than
pointing “bad owners”.

* (Cultivating a feeling of
pride.

@o Beinga dog owner requires care and attention
€27 thoughout its whole life.

e your reponabitty to:
* Never shandon your dog.
* ety your dog,
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Press release

Radio capsules

Dog owner
leaflet

Dog owner
survey

Facebook pages

|

BE HIS HERO

Sticker with Play book for kids

a logo for kids
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Stray Dog Awareness Campaign
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Stray Dog Awareness Campaign
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Stray Dog Awareness Campaign
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Being 3 dog owner means caring for your dog
over the cowrse of his entire ife.

Tt
FIND OUT EVERYTHING YOU NEED - ¥
TO KNOW TO BE A RESPONSIBLE DOG OWNER,
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1. Why do you want a dog?

Do you simply want to make your children happy on a special occasion. or is owning a dog
something you've been planning fior a while? Hawe you had dogs before, or is this the first
time? Becoming a dog owner is a real long-term commitment, a commitment that cannot
be braken on a whim.

@ 1t a special day for the children, and they've been asking for a pet.

W We've been discussing it as a family for some time now. While we still have a few
doubts, everything is ready to welcome a dog into our home.

I I've always had dogs and | want to get another companion.

2. How much time can you devote to your dog?

All dogs deserve a lot of attention, and some breeds need even more than others. You
will have to devote a great deal of time to teaching, training, grooming and playing with
them. Rearing a dog is a full-time job.

® Less than an hour a day.
M eetween one and two howrs a day.

I More than two hours a day.

Stray Dog Awareness Campaign

4. What is your budget?

A5 a dog owner, you will be responsible for the costs of essential care: food, of course,
but alse weterinary treatment, insurance, if required, occasional kennel costz, etc. Have
you done your sums?

® sometimes money i tight towards the end of the month,
W we have calculated the necessary monthly budget, and we can afford it.

B we are fairly well-off and can easily afford all of the necessary expenses
1o take care of our dog.

3. How much space do you have?

Do you live in a house with a garden, or in an apartment with no balcony? vour situation
shouwld make you think about the space you can offer your dog. Some breeds adapt easity
to small living spaces, whereas others find it difhcult. Remember that you are getting
ready to welcome a new member into the family, and that they toc will need a space of
their own.

@ wve live in an apartment with limited access to the cutdoors.
M we live in an apartment near a park, wood or forest.

P we live in a house with a garden that is easily accessible to the animal even
when we are not there.

E. Do you have someone to look after your dog when you are away
or if you have a problem?

Sometimes you might be unable to look after your dog, or you might not be able to take
it on holiday with you. Have you thought about this, and have you already got a sclution
in place?

@ rio, | haven't thought about it, and mow | wonder who could help me.
M ves, | have Family and friends who could look after my dog if necessary.

P wes, | already have a list of kennels to use when we are away.

6. Did you know that stray dogs can pose health and safety hazards
in our country? In your epinion, what is the main source of stray dogs?
® ovwned dogz that roam Ffreely.

M sbandoned doge.

P Unowned dogs that reproduce successfully.

7. It is therefore important not to make the situation worse,
What do you think are the main things we can do to curb the problem?

B Think carefully before getting a dog.
B tiever abandon a dog.

P identify and vaccinate dogs, and control itz breedings.




Strav Doo Awareness CCamnaion

m CONGRATULATIONS !
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Stray Dog Awareness Campaign

Material

Radio capsules



Stray Dog Awareness Campaign

Material

BE HIS HERO ROMANIA
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|

Timeline About Photos Videos More v

1,246,143 people like this Post [ PhotaVideo
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Material

PRESS AEIEASE
BECOME A RESPOMSIBLE DOG OWHER

Stray Dog Awareness Campaign

LAUNCH OF AN AWARENESS CAMPAIGN HIGHLIGHTING
ABANDOMNED DOGS IN THE BALKANS

The World Organtation for Animal Health [GIE), with
the support of the varlous State Veterinary Services 15
launching an awarersss campalgn right across the Balk-
e In arder to batter control stray dogs in the Balk-

Thiz inttiat e, covering T coorries inthe Ballans k-
peted both at the general public and education services,
arirmal centres and veterinary aorgecns.

Tha key messages transmitted in this campaign aim

and tha countries right across the Balkan Peninsula
through their Veterinary Services.

Some figures to demoensirate the urgency of
the situation

A recent study has shown that the number of stray
dogs has inceased in $0% of the Balkan states ovar
tha last § years. It is estimated that the number of
dogs g at large - with or without thair osmers

to reduce the number of abandoned dogs by

[ging mors responsitle cemarship, not only in the in-
tarast of the pats and their walfare, but also in the
invtaraest of thie wider community.

Clearly, the dogs themselves cannot be held responsible
for being shrags.

Stray and abandoned dogs: a real scourge
in the Balkans.

Az in seweral othar regions of the world, sbandoned
dogs in the Balkans is a scourge with haawy conse
quances both for the animals themsabrss and for so-
ity in gamenl

Populations of stray dogs escape all attempts 2t health
control. Ther quality of e is gererdlly deplorble, and
they reprodisce at an esponential e

Unforbunabely, these dogs ane wsially malnourished. and
crexte squalor and polfution in bath fown and countrg
They can equally become a danger to people, both
adults ared children, as they are carners of transmissible
disexses such as rabies. Additionally, they can become
aEgressive and bite people. and ane the origin of road
zocidents.

If for certain people, the dog is an integrl part of the
family, & also sometimes 2cts as 2 guard dog or a wor-
king dog. Invall these cases, the inherent resporcbiities
relatirg bo the possession of a dog are often little known
ard poorly understood by the owners in these caoes,
the misks of abandon become all the greater,

Much work needs to ba dons to highlight this pro-
blam. This is a cause sagerly undartaksn by the CIE

- im this region is ower ona millicn!

The health coreequences of this shertion are conside-
rable; rmbles is present in 0% of the Balan stabes, and
over a thousand human cases of thes fatad iliness were
dizgnosed thene in 2004, Most of these cases were Enbed
to the bite of a mbles-infected dog.

Al too avware of the Importance of this subject, T8% of
the Balkan states have participated in natioral control
programme for stray dogs, and half of them hawe in-
diuded controls on reproduction. Additionally, identifi-
cation and registration of dogs has become obligatory in
2l states participating in this campaign. However, pro-
blems weth stray dogs remain a dady concem, and the
mobifsation of all the participants is essential.

Thiat is why tha campaign | hed by DIE
aims totarget the principal sourcs of stray dogs, na-
maly the kack of sdwcation on the part of dog ownars,
lsading to them being abandoned

A simple message: be a responsible owner;
don't abandon your dog in the street

#An original aspect of this ampaignisthatit addressas,
directly or indiractly, 21l the actors concomned in this
iszsec ot only tha ganemal public. bart also v eterinary
health professionals, the pet trade and edwcation
sarvicas, who can then pass on the message. using tha
aids supplisd.



OIE REGIONAL AWARENESS CAMPAIGN
ON GOOD DOG OWNERSHIP

IN THE BALKAN COUNTRIES

HOW TO RUN

A SUCCESSFUL CAMPAIGN

Q' wwucs
PROMOTE OTHER RISKS
RESPONSELE TO HUMAN HEALTH
OWNERSHS [EG. PARASITES)
- REDUCE THE RISKS Q :
IMPRONE HEALTH OFERONOTE
AMD WELFARE DISEASES OTHER " PREVENT ILLEGAL
OFDOGS THAN RASES TRADEAND
TRAFFICKING
COMPLIANCE
'anmc: NUMEERS 9
OF STRAY DOGS 7O
AN ACCEFTABLE LEVEL ASSIST IN THE CREATION

AND MAINTENANCE
OF A RABIES IMMUNE
OR RABIES FREE

The World Organisation far Animal Hualth [OFE]T hs prepared a Stray Dog Campaign Awareness Package in the framewerk of
its OIE Platformn on Animal Welfare for Europe’ for Lse in Ballan countries to encourage dog owners 10 implement nesporaible
awnership practices and, in 6 doing, reduce the growing population of strays.

This document is intended 1o helo you, & the Viterinary Services in you country implevent 4 succesful campagn This
regenal communication campaign is schaduled to be launched on 1S March 20%.

Start preparing now to make sure you are ready in time!

LW the Mot of b Liw Al Haaie, Comewn€a1GR Meecy: N Swwndie-sh oo
25 Aaea it

Stray Dog Awareness Campaign

READY TO RUN THE CAMPAIGN?T LET'S GO!

undarstand the massages fully and taks ownership of tha campaign.

Discower and carafully raad all the tools in the communications packaga.
Thisa can be found in the dossiar et to sach country or at tha download address.

Assass your budget
Sas paga 13

Diraw up your schaduls
See page 4

Put togsther your project team

Adapt tha tools to your country: translation, layoart and printing of papar documants,
recording of radio spots

Identify and mobilisa your partners

Organisa top-laval mastings with your key partnars

Ba awars of avarything: you are the project laadsr




Stray Dog Awareness Campaign

Country information / consultation

[ In general sessions; in OIE regional Conference
U In several conference / meetigs
(] Meetings of the Platform Steering Group
[ Side event to the OIE seminar for FP on AW
(Georgia, October 2015)
] Feed-back:
* Very positive on the Campaign
* More focus on identification
e Budgetissues

‘Campaign Package’ in English? Decision to translate the
Package in national languages (8)



Stray Dog Awareness Campaign

Indicative Calendar

Date Activities

15 October 2015

15 February 2016

28 February 2016 - 15 March 2016
20 March 2016

20 March 2016 - 30 June 2016

1September 2016 - 1 December 2016

15 Septembre 2016
15 March 2017

Raising campaign awareness (How to run)
and start of process of establishing
partnerships (initial outreach)

Receipt of all docurments in your language
in an USB key with the road book

Receipt of all documents printed
in your language

Official launch of campaign at regional level

First phase of campaign
(institutions and media)

Second phase of campaign, including
school pupils

First campaign evaluation

Second campaign evaluation



Stray Dog Awareness Campaign

- Qrpanvaation Nocld Organizacida
Mondisle Organisabos Mursdisd
de la Santh for Asimal de Saniieg
Asimale Health Asimal
—

—

chor General

Additional suppQrt?- -

Dr Budimir Plavdi¢

Secretary General of the OIE Region
Head Animal Heath Depariment
Velenrary Diractorate

al Cammission far Europe

Minietry of Agrcuiture and Ervdronmental Progection .
D 1, Omisdrmkih brigads Street ln
11070 Belgrade g
SERBIA
Email: budm vaicBT RIS
Subject: OIE regonal A C gn n the Balk
to control strary dag populations

Dear Dr Plaviid

Types of Material Unit cost for Number of materials needed unit cost for |unit cost for| TOTALPRICE
translation municipalities | private vets | schools shelters | breeders/sellers | media (national/local) NGOs TOTALnumber || printing | delivering |(Z+ Hxi+HxJ)
2 (a} (b) {c) {d) (e} {f) (g) (H) (i) (i)
Poster (print ad) X X X X X X
Posters (large format / bus) X
stickers
Leaflet X X X X X X
guestionnaire X X X
radio spots X
press release and folders X
guide for teacher (PPT) X
Play book
facebook page X X X X X X X
Total cost Campaign at national level (Z)

We are currently in the peocess of lrangaling (and layirg oul) Ihe Campag@n peoducts into all
arguages used in the Balkans 50 as 1o be abke 1o deliver the ‘Package’ o you in your nations




Stray Dog Awareness Campaign

Additional support?

e Poster A3, using 150 g Paper

e Advertising displays material (depends locally)
(press Ad, bus, bus stop)

e Press Release 4 pages A4 (without binding), quadri
format using 90 g paper. One Staple top left
e Radio capsules 1 page A4, quadri format using 90 g paper
e Children Game Book 24 pages A4, quadri format using 150
g paper
e Leaflet on good dog ownership | 8 pages A5 using 90 g paper
practices

e (Questionnaire on responsible 287*200 using 90 g paper
dog acquisition

e Teacher Guide 13 pages A4 (landscape orientation) using
a 90 g paper




Stray Dog Awareness Campaign

Note bene

1 The Campaign is not mandatory
(will depend on country priorities,
budget, available HR)

If budget issues, options:

- Phased Campaign

- Selection of some products
- E-campaign
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